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Scottish Food Quality Certification (SFQC)
has made every effort to ensure that the information contained in this Newsletter is accurate. No legal responsibility is ac-
cepted for errors, omissions or misleading statements in that information caused by negligence or otherwise. No responsibility is
accepted in regard to the standing of any firms, companies or individuals mentioned in the Newsletter.

PRINTED ON CHLORINE-FREE RECYCLABLE PAPER FROM SUSTAINABLE WOOD FORESTS AND MANUFACTURED TO 1SO9001 AND 1SO14001



CERTIFICATION CORNER
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CERTIFICATION CORNER

1. Book stock with Mart in
a timely manner

2. Ensure you have a valid
organic certificate

3. A Livestock Transfer
Document must  ac-
company stock to sale

4. Check market has facili-
ties for organic lairage if
required

5. The Organic Standards
do not permit Auction
sales of

calves less than 6
months old

Sheep and goats
less than 12 weeks
old

Pregnant sheep
and goats

Cows calved within
16 weeks

Store animals may
only be sold at auc-
tion once in their
lifetime

Breeding stock may
only be sold at auc-
tion twice in their

lifetime
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For further information contact:

Phillip Maskell

SAC, West Mains Rd, Edinburgh, EH9 3JG
Phone: 0131 5354139
Email: Phillip.Maskell@sac.ac.uk




Caledonian Caledonian Caledonian

ORGANICS ORGANICS ORGANICS

Caledonian Organics has doubled turnover year on year since the outset in 2005. Growth has
been easy because an increasing number of farmers are choosing to market their organic live-
stock through the only independent organic collaborative marketing group in Scotland.

Others still take their own route directly to processors or to Marts which ‘add on’ organics to
their conventional stock which reduces the effect that CalOrg can achieve. Despite this the
numbers that CalOrg now trades means that they are bringing benefits to the marketplace in
terms of guaranteed minimum prices and weekly price adjustments. And more and more of
those farmers that 'play the market’ are realising the benefits they bring, as their impact grows.

The market for organics has recently experienced a dip in demand as consumer spending on
‘luxuries’ falls. In addition within the next two years a significant number of new organic lamb
and beef producers from Wales will enter the market, attracted by grants. The impact on the
organic sector is worrying as given a wide choice of suppliers, processors will choose to make
generous offers to the large, low-cost producers to supply them.

To ensure that all producers have a market for their organic lambs and beef, even when the
home market experiences a dip in demand, CalOrg are researching other markets NOW, in
order to safeguard many more producers. A strong collaborative structure of marketing is not
idealistic, but practical if organic food and farming is to have a future where farmers don't just
leave the rest of the food chain to tell them their price.

The Organic Stores Website

Are you looking to buy or sell organic stores, breeding stock or even crops and equipment?

The Organic Stores Website is a joint collaboration between Caledonian Organics and Graig
Producers. Between them they cover Scotland, the Borders, Wales and South West England.

The principal aim of the website is to match organic beef and lamb stores buyers with sellers,
by advertising ‘Sales’ and ‘Wanted’ notices.

The website is open to non-members and adverts are free. You can also sign up to a free
email and fax bulletin to keep you updated on current adverts and news.

If a sale is arranged through the website CalOrg’s fee is 2.5% of the final sale price (to be paid
by the seller). When a sale is agreed, the payment from the buyer to the seller is not made
until 7 days after delivery to ensure that the buyer is happy. The payment to the seller is
guaranteed.

Caledonian Organics Graig Producers Graig Producers
Scotland Wales and The Borders West Country
01224 711063 01597 851704 01872 530362
07958 050431(m) 07970 197619 (m) 07778 256325 (m)
Jenny Cuthbert lain Turner Liz Rogers
Procurement Manager Procurement Manager Procurement Manager

Caledonian T TS

ORGANICS GRAIG PRODUCERS GRAIG PRODUCERS
. : B VAL ES § BORDERS e SOUTH WEST




Lanark and Lothian Local Organic Producer Meeting
On the 5th August, our Lanark and Lothian Local %t W
Group held an Organic Producer Meeting at R
Bonnington Farm near Peebles courtesy of Bill
and Margaret Brown. Andrew Lorrain-Smith
organised the event as local co-ordinator for
Lanark & Lothian area. Prices and organic
markets, both finished and store were the hot
topics for debate during refreshments - a mouth
watering BBQ and strawberry meringues provided £
by Bill's wife Margaret! :
Many thanks to Bill, Margaret & Andrew for a very g=
enjoyable and useful event.
The afternoon was excellent with plenty of
discussion during the farm walk, and a frank A !
exchange of knowledge. A R AL S R

Local Group Network Forthcoming Events

On the 3rd September our Aberdeenshire Local Group are holding an Organic Producer
Meeting at Mains of Thornton, by Inverurie, courtesy of lan Cooper and Partners.

The meeting will include a farm tour and talks by CalOrg’'s Jenny Cuthbert on the current
fatstock market and Alistair Black, who markets stores for both Dumfries Mart and CalOrg, on
the organic stores market.

Caledonian Independent
ORGANICS Organic Livestock Marketing Group

FOR FULLY ORGANIC OR “IN-CONVERSION” FARMERS

BEST MARKET FOUND FOR ALL YOUR ORGANIC LIVESTOCK, INCLUDING CULL COWS

GET YOUR VOICE HEARD IN THE MARKETPLACE!

MANY OTHER ADVANTAGES OF MEMBERSHIP; BAD DEBT INSURANCE NOW ON ALL ABATTOIRS,
INPUT DEALS

STRONG LINKS WITH GROUPS ACROSS UK

ORGANIC STORES & BREEDING STOCK WEBSITE WWW.ORGANIC-STORES.CO.UK

FOR MORE DETAILS CONTACT :
Jenny Cuthbert on 01224 711063 or jenny@caledonianorganics.com
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Grain protein (%)
2005/06 2006/07
Variety Wakelyns Sheepdrove Wakelyns Sheepdrove
Aristos 11.17 a 11.66 a 8.11 a 8.21 a
Hereward 11.93 b 11.74 a 9.15b 8.62 b
Population | * * 8.97b 9.26 ¢

Table 1: Grain protein (%) for three varieties at two sites in 2005/06 and 2006/07. Figures marked
with a different letter in the same column are significantly different (P<0.05).
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Zoe Haigh, Organic Research Centre, EIm Farm
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